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NOTE:  Q.1 is compulsory, attempt any four questions from the remaining. All questions carry equal marks
           
Q 1: 
Objective Questions (provide your answer in your answer sheets)

a) The learning of foreign culture is called acculturation (True/False)
b) Culture can be learned through formal, informal and technical learning (True/False) 

c) Motivation occurs when a need is aroused that the consumer wishes to satisfy (True/False) 
d) Positive drives are often referred to as: needs, wants or desires (True/False)
e) Negative drives are referred to as: aversions or fears (True/False)

f) In product line extension marketers add related products to an already established brand (True/False)
Q2. 
Explain how culture is learned?

Q3. 
Discuss the impact of subculture on consumer behavior?

Q4. 
Briefly explain different social classes?

Q5. 
Define Learning. Explain different elements of learning?

Q6. 
Briefly discuss consumer’s impact on marketing strategies of a company?

Q7. 
Differentiate between organization and consumer buying behavior?
Q8. 
Define consumer behaviour. Differentiate between customer and consumer?
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